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Pilsner Urquell

Radegast

Kozel

Gambrinus

Competition 1

Competition 2

Competition 3

Competition 4

Competition 5

Competition 6

Competition 7

Competition 8

Competition 9

Competition

Excelent

Brand Power 2022

Birell

Competition 1

Competition 2

Competition 3

Competition 4

NAB: Brand Power 2022

Frisco

Kingswood

Competition 1

Competition 2

Competition 3

Flavoured Alco: Brand Power 2022

2022 data , Kantar



Competition 1

Pilsner Urquell

Šariš

Competition 2

Kozel

Competition 3

Competition 4

Gambrinus

Competition 5

Smadny Mnich

Competition 6

Competition 7

Radegast

Competition 8

Competition 9

Beer: Brand Power 2022

Birell

Competition 1

Competition 2

Competition 3

Competition 4

NAB: Brand Power 2022

Competition 1

Competition 2

Frisco

Competition 3

Captain Jack

Flavoured Alco: Brand Power 2022

2022 data , Kantar



Value

Value
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2022 data of all inno in beer and adjacent categories 
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Pilsner Urquell –
our crown jewel
growing value in 
both CZ&SK -

2016 2017 2018 2019 2020 2021 2022

ON Value OFF Value

COVID

2016 2017 2018 2019 2020 2021 2022

ON Value OFF Value

OFF WAMP 
180

OFF WAMP 
170
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CZECH NATIONAL

OLYMPIC TEAM since 2001 
& ICE-HOCKEY TEAM since 2012

Generating dozens of millions
authentic impressions

Karlovy Vary International 
Film Festival

Presence at the TOP event 
in CZ with estimated

number of festival visitors
over 200.000

PR reach: 14 015 000 
people

CHRISTMAS

The biggest in-store
activation including super-

premium 1L bottle
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QUALITY PROGRAM 

Hladinka/šny/mlíko
unique tapping styles 

bringing excitement and 
experience to consumers

Over 13.000 outlets
trained since 2014 

TANK OUTLETS

Another point of 
driving uniqueness and 

the top quality

Around 800 tank 
outlets valued by 

consumers  

MASTER BARTENDER

3.500 well skilled 
tapsters across CZ&SK 
since 2006 when the 
competition started

over 400 trained 
tapsters all over the 

world

SUSTAINABILITY

Bold move to get rid of 
plastic sticker = saving 55 

tons of plastic and 
aluminium foil = saving 45 

tons of aluminium 
resulting in extremely 

positive sentiment and 
consumer engagement
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Modern breweries
and efficient supply

chain



Automated warehouse 
Outside photo

Automated warehouse 
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Champion 
sustainability in 
the category 
through our 
brands.

Be a beverage pioneer
in planet positivity
starting with CO2, water
and packaging circularity.
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Scope 1,2 CO2 emissions

3.56 kg 
CO2e/hl 
decrease by 35% vs. 2021

Water consumption

2.86 hl/hl 
decrease by 5% vs. 2021


